Senior Graphic Designer / Print and Web
2122 Paseo Del Oro, San Jose, CA 95124
408.891.5859 | margie.preston@usa.com | Linkedin

SEPTEMBER 2020—CURRENT
Experis/Manpower
Contract: Cisco — Senior Graphic Designer, Print and Web
« Implemented set up and use of Flexitive for banner creations. Trained vendors on application and internal process.
*  Graphic design/production for multilingual paid media (banner ads) and social media animated banners using illustrator,
photoshop and Flexitive
* Report design and layout including wireframes for web version and gateway page
»  Tradeshow booth and asset design
*  Misc. print project production

JULY 2019—JANUARY 2020
Envision Technology Marketing Group
Contract: Proofpoint — Senior Graphic Designer, Print and Web
*  Graphic design/production for a variety of projects including data sheets, case studies, solution briefs, ebooks,
infographics, Powerpoints, banner ads, and tradeshow giveaways and signage.
+  Design and hand-code guided HTML email and landing page templates for marketing use in the Marketo marketing
automation tool.
+  Design new look for learning management system and all icons and asserts
+  Create Ceros animated landing pages

APRIL 2016—July 2019
iWork Global, Campbell, CA 95008
Contract: Poofpoint — Senior Graphic Designer, Print and Web
+  Graphic production of data sheets, case studies, solution briefs, ebooks, Powerpoint
»  Design and code responsive HTML email and guided landing page templates in Marketo
+  Design infographics and tradeshow booth graphics
Claudis Cloud — Senior Web Designer
* Implemented redesign of the ViewCentral Learning management System user interface—editing the application’s HTML
and CSS following the new design supplied by CallidusCloud (within my own sandbox)

MAY 2016—DECEMBER 2016

TDA Group, Redwood City, CA

Contract: Senior Graphic Designer, Print and Web
»  Design, production and development of IBM web pages adhering to IBM’s v18 design guidelines
»  Designed IBM infographics
* IBM eBook and datasheet production

JULY 2013—APRIL 2016
Rainmaker Systems and ViewCentral, Campbell, CA
Senior Graphic Designer / Creative Services and Web Manager
* Redesigned and maintained the Rainmaker corporate branding, literature and website
*  Managed/art directed design contractors and print vendors
»  Designed and produced promotional landing pages and emails for drip campaigns in Marketo
»  Designed and produced subscription programs for HP including multiple landing pages, emails, survey, & response email
*  Maintained SEO—optimized web pages and pdfs for Google Analytics
*  Maintained monthly Google Analytics and Google Adwords reports
*  Worked closely marketing, sales and engineering
» Designed and produced all print materials including product briefs, data sheets, white papers, presentations, infographics
and tradeshow booth graphics
*  ViewCentral—designed and implemented customer branded sites in the ViewCentral LMS product


mailto:margie.preston@usa.com?subject=Contact%20from%20Resume
https://www.linkedin.com/in/margiepreston

Redesigned ViewCentral LMS product in 2014 by going into the product .asp pages and coding html and CSS around
the functionality

Redesigned and maintained ViewCentral website, literature, Google Analytics, Adwords and pay-per-click campaigns
ViewCentral—maintained social media sites, some copy writing and editing

APRIL 2011—JULY 2013
ABBYY USA, Milpitas, CA
Web Manager and Senior Graphic Designer

Development and project management of the regional websites

Designed and produced print and marketing collateral in multiple languages

Designed product packaging and user guides

Monitor SEO and Adwords campaigns

Helped select and implement Hubspot marketing automation tool

Designed and developed HTML email and landing page templates and set up campaigns in Hubspot
Managed/art directed design contractors and an employee

Worked closely with marketing and sales

FEBRUARY 2006—APRIL 2011
TDA Group, Mountain View, CA
Senior Graphic Web and Print Designer

Set up hosting, designed and maintained company website

Maintained SEO using Google Analytics

Designed and produced brochures, datasheets, white papers, case studies, Powerpoints, and custom illustrations for
TDA'’s customers which included Intel, IBM, Dell, Brocade, SAP and more

Designed and produced web-based projects that include working with the Dell IA team to redesign the medium to large
business site section, created wireframes, web site designs, HTML emails and newsletters, web banners, landing pages,
maintained quarterly online magazine for IBM working in customers CMS

Developed, scripted and taught a Powerpoint training course at customer location

Worked closely with printer vendors and other team members

JANUARY 1996—FEBRUARY 2007
Interlace Design, Campbell, CA
Owner/Senior Graphic Web and Print Designer

Self-employed for over 10 years working on a wide variety of projects

Designed, developed and maintained web and intranet sites for multiple companies

Designed and produced all types of literature for multiple companies

Designed trade show booths, signage and give-aways

Designed corporate ID, literature, website and packaging for Audible Magic

Designed the DAC floorplan map for 2006 that included external landscaping, city sites, Disneyland, hotels, etc. for Novitas
Designed the Silicon Valley Logo maps for 2005 and 2006 for Novitas

Created promotional banner ads, HTML emails and online subscription pages for Sunset Magazine

Produced product simulations in HTML and Powerpoints for digital tradeshow kiosks for Flowpoint

Designed and delivered assets for 4 of SGI's online software products—worked with engineers to improve usability
Worked on-site as senior graphic design for Synopsys on multiple projects including graphic design and production of
banner ads, datasheets, newsletter, print ads, tradeshow signage, booth graphics and promotion pieces

Hired contractors as needed and worked closely with print vendors

Created Powerpoint template designs for multiple tradeshows for Sony

Certified in graphic design/production through UC Santa Cruz Extension 1996
Over 20 years of experience in both print and web graphic design and production

Adobe Cloud: Adobe InDesign, Adobe Photoshop, Adobe lllustrator, Adobe Dreamweaver, Adobe Acrobat, Adobe After Effects,
Microsoft Word, Microsoft PowerPoint, Microsoft Excel, Marketing Automation Tools: Marketo and Hubspot; Hand-code HTML5 and
CSS3; Online aps: For banner and social media: Bannersnack and Flexitive; For animated SVGs: SVGator; For animated
infographics: Ceros.com



Linkedln Recommendations

Received (13)

Given (5)

Wesley Quock
Creative strategist, brand
builder and visual
storyteller

February 18, 2020, Wesley
managed Margie directly

Cindy Padilla
Sr. Account Manager at
SAP Litmos at SAP

May 17, 2016, Cindy worked
with Margie in different groups

Terry Lydon
Head of Product Litmos
SAP

May 15, 2016, Terry managed
Margie directly

Scott Thompson
Marketing Leader, Content
Expert with Proven
Marketing Ops Experience.
Ready to Produce for SaaS
or Hardware Orgs.

MNovember 1, 2014, Margie
worked with Scott in the same

group

Anthony Poliseno
Sr. Product Marketing
Manager at Contentful

March 4, 2011, Anthony worked
with Margie in different groups

Margie is a very talented designer who has a deep knowledge of
design and digital production. | had the pleasure of working with
her for a number of years while she was working for Proofpoint
as a design contractor and during that time she was responsive
to every request and met every deadline. Even when a project
called for her to learn a new process or application, she jumped
in, was thorough in her work and delivered results that often
exceeded expectations. She works with a high level of
professionalism and was well regarded among the team. She
would be a valuable addition to any creative team. See less

Margie is very detailed-oriented and produced incredible
creative service results for our customers. Margie always went
above and beyond for the company and its customers to meet
deadlines. She is a top notch team player with an incredible
artistic eye. She will make the simplest design extraordinary. See
less

Excellent, Excellent, Excellent! Margie was originally hired by
another team and later came to report directly to me. She has
handled everything we threw at her and exceeded in results and
timeliness. We had her maintain our website, create a standard
PowerPoint template, do all of the creative work on slide decks,
run our Google Banner Ads, and related campaigns. Margie also
upgraded the look and feel of our SaaS application and later
worked with our clients to enhance their outwardly facing
product pages using our application. I'm sure | missed a few
things, and | can't say enough regarding her work. She is also a
pleasure to work with. See less

Margie's talent is rare. She's an artistic athlete who makes it look
easy at first. Then, slowly, her work shows you the layers and
complexity underneath as you roll it into a broader content
strategy. Margie's design work is intelligence made visible... an
extremely hard thing to find. And, as if that weren't enough, her
HTML and coding talent give her that double-punch quality of
being a fully-functioning agency in one powerful professional.
See less

When it comes to design, Margie consistently knocks it out of
the park! She's got a sixth sense when it comes to intuiting what
the client wants, and is particularly great at reconciling design
for multiple brands, companies, and personalities. Thanks for all
your great work over the years, Margie!



Infographic design for Proofpoint and IBM
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are compliant?

Regulators are observing increased
instances of organizations failing to meet
their requirements for capturing and
supervising social media communications

All your customer and prospect communication—email, social i)
or text—must be captured, preserved and supervised. ——

Are you complying with these industry regulation:

INCREASE IN LEGAL MATTERS PERTAINING
T0 SOCIAL MEDIA AND MOBILE CONTENT

Social media has an impact on your organization’s legal
stre and bottom line. It's important to understand
the implications and be prepared.

Proofpoint can help. To learn more, visit proofpoint.com.
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That said, there were definitely
some “preferred” targets who
were hit repeatedly every month.
Those industries with more
complex supply chains and SaaS
infrastructures (manufacturing,
retail and technology) tend to
be more prone to BEC.
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We saw evidence

of evolving

attack sophistication:
While fraudsters continued to abuse the
authority of the CEO by spoofing his/her
identity, they targeted employees deeper
in the organization (versus simply
targeting the CFO) using a wider spread
of subject themes to evade detection and
trick their intended victims.

The top seven email
subject lines include

For more information, vi
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Welcome to the fourth
dimension of scalability

Captising all data 2nd levereging it for
compeltive advaniage. You're bulding vast
data oweans for anallics, extracting deep
new isights. Bul taking acvantage of ihis
evar-changing dala means scallng ecioss

h the explosive

Dimension 1:

Storage

To accelerate business
insights from all your data

Dimension 2:

Compute

To make your resources
available to moro users in
more locations

Dimension 3:
People

And now,
Dimension 4:
Workloads

The multiscale pkatform for next-generation applications

With . you have muGimansional, ndependent
5cabng of SOBYS cIPACy, MO ., USSr 200635,

workdoads and more. Choosa the right deployment modal for your
omenizeNon—on-premizes, across a hybrid cloud or as an itegrated
1M Power Systems™ or SUpEIaTO solution,

Workloads
« Spark and
other analytics

storage
Compute « Data types
usters « Volume
: &a centers « Lifecycle
+ Global grids

The need for a multiscale
platform is real

Expardd data typos and
conren be

Addressing every dimension
of data growth

wxpiode, IBM S

sppicatin- and dato 0pOMed piaciorm 1;

P i |

insight p 19 60 percent’ foster and data Uroughot
wh ehavod scurces thoe vocycle

framework with [BM Spectrum Conductor with Spack.

« Compann the total cost of ownership of IBM Spectrum Conductor with your

§ * Hear what IDC has to say sbout deploying Apache Spark
curent envirorment

+ Riad how you can accelerate time 1o insight up to 60 percent
« Or visit: Ibm.comyspactrum-conductor

e wim:  IBM
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AUDULENT DOMAINS AND SECURITY GERTIFICATE |

Websites with a security cerlificate stait with "HTTPS” rather thar,

REGISTRARS

A domain-name regs rar manages the registration ol domain names
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the padiock symbol at the beginning of a URL to ensure a website also fell from nearly $5 to less than $2 during this time. A similar

was safe. But a security certificate doesnotmeanthesitehas pattern occurs for many of the fastest.growing Ti.Ds
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Design, coded and set up website for HP renewals
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et ee——— external URL, website and Marketo drip campaign.
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Designed materials for a marketing campaign that included USB cards distributed at a tradeshow to drive traffic to the landing page. Project
included 8x10' booth graphics, landing page, email campaign and USB card containing PDF datasheets.

) Rainmaker
systemes.

Compan Investors ViewCentral

Services / Leam More

Learn More
Discover untapped revenue with Rainmaker’s Services Overview
lead to revenue solutions and transform the Revenue Delivery
way you engage with customers P
Landin
Global Sales and Client Services and 9
page and
Click to Cash USB card

Resource Librar

Your fast track to higher sales, satisfied customers and profitable partnerships

Contact

Rainmaker's 360-degree approach to fueling higher revenue combines an end-to-end set of complimentary services. Together they
offer a complete solution for multichannel marketing of software and Saa$S solutions to SMB B2B customers.

Contract Renewals

We help you pursue service contracts, software licenses, maintenance subscriptions and warranty renewals more profitably. Our
technology ensures the leads we develop are managed effectively or passed to you and your channel seamlessly. And no one is
more experienced in running multi-step marketing campaigns that leverage direct mail, email, telesales and online ordering.

Partner Enablement

Rainmaker builds partner commitment and revenue from your reseller base with programs that have helped some of the world's
largest software companies on-board and strengthen their channel business. Services include hosted portals that assist resellers in
selling services and upgrades, direct marketing and telesales, plus support and management services that improve customer
experience.

Click to Cash

Fast, intelligent customer acquisition and retention services enable you to quickly find and acquire new cusf ll Rain ma ker
business with them and nurture long lasting and profitable, bonds. Rainmaker turns anonymous leads into SYST@mS-

combination of sales agents embedded on your website, multi-touch campaigns and sophisticated analytics
with the knowledge to pursue further sales and nurturing efforts.

Discover untapped revenue with Rainmaker’s
NP lead to revenue solutions and transform the
Learn how Rainmaker’s proven methodologies can help you reach your goals by sending an email to sale - s ey | way you engage with customers

800.631.1545 or click the below request more information or enjoy a quick online chat. ¥ + ~ o - -

VIEW RESOURCES LEARN MORE @ CHAT NOW

Take The Fast Track to Higher Revenue

ssEw

Thank you for your interest in Rainmaker Systems

Hello,

One of our representatives will be contacting you shortly.

) Rainmaker

SstfemS@ We look forward to sharing the benefits of Rainmaker System's with you during a brief
- — demonstration of our solution—we will email you at this address to arrange a time.

Sincerely,

] Discover untapped revenue with Rainmaker’s
lead to revenue solutions and transform the

Chad Nuess

Vice President, Revenue Solutions
800.724.7973 | sales@rmkr.com
Rainmaker Systems
www.rainmakersystems.com

Rainmaker Email

systems.

Booth graphics



ABBYY

Products and Services Solutions

Support

Partners Company

Prices as low as 1

$9°°

Here’s The Inside Scoop.

Black Friday means big discounts on some of ABBYY's easiest wa)
productivity. And to help select customers like you to stay ahead of
heads up on how to save time, save money and save a trip to the s
shopping day of the year!

Act Now For Big Savings!

FineReader Express
for Mac

505 $49%

« Freedom from retyping and reformatting. Acourate recognition and layout retention eliminati
« Superior ease. A friendly interface and automated functionality gets more done in far fewer st

« Turns your cell phone into a portable scanner! Capture text on the go and FineReader takes

+ Easy PDF creation. Click to creat
any Windows application. Easily ¢

PDF Transformer 3.0
fUT WmeWS * Protect sensitive documents. Ez
customized stamps, digital signing

[~ 99
/“’M' s 19 + E-discovery support. Provides ar
BUY NOW AND SAVE » J * Advanced archiving options. Op

and sharing.
Includes ABBYY Screenshot Reader FREE!

« Export contacts to Mi and
Supports a wide range of other formats, too.

« Get rid of manual contact entry. Superior accuracy enables
you to turn cards into leads or contacts in a few simple steps.

« Easy contact management. Provides duplication detection
when exporting to Salesforce and Outlook.

Includes FREE Busi

* Point and click image capture. C
pointing and clicking.

« Eliminates manual entry. Extract
images, warning screens, etc. anc

for Windows
S297 §9%8

« Pinpoint accuracy. Error-free rest
editing the results.

©2012 ABBYY. Allights reserved.  ContactUs | Legal | Privacy Polcy

This prometion = vaid for Nerth Amesics, Mexizo, Caniral Amarics, Japan and

s promation per customer. Not for resdl, This offe apples fo ABBYY FineReadsr Express for Windows, FineRladsr Express for Mas, PDF Transformer 3.0, &
cash. Offer without notice purchases please cal +1 866,463,768,

on Novemer 26,201

= Store

The Secret’s Out...
But only a select few
| know the details behind

ABBYY’s Blg~!- Exidnr alnl
ABBYY

YY

Products and Services Solutions Support Partners

Company.

e Store

Designed and coded these retail landing pages and emails.

It's time to celebrate!

Holiday specials from ABBYY
you'’ll have to see to believe!l

As we’ve said, you’ve been good...

So we don't want you to miss out on our special haliday offers! Why wait? Get ready for a more productive n

with outstanding savings on these ABBYY products:

i FineReader 11 Professional
for Windows

| T BUY TODAY

Give yourself the gift of higher productivity! This

W sgggg high-end QCR software makes t smple to create

editable text, searchabie files and eBooks from
scans, PDFs and digital photographs — and more!

Screenshot Reader
for Windows

BUY TODAY

Easily extract fext and images from your screen,
flash files, PDFs, etc. and convert it into text that
you can edit in Microsofte Word, Excet?, or
‘graphic files that you can insert info PowerPoint
or share as an aftachment.

FineReader Express
for Windows

BUY TODAY
S8 805 L e

editable digital formats.
SAVE $:

©2012 ABBYY. Al rights reserved.

‘This promotion is valid for North America, Mexico, Cantral America, Japan and

ContactUs | Legal | Privacy Policy

Business Car
for Wir

BUY TOI

Agreat imesaver ata |

g Avtomatcaly converts
w $9 Salesforce and Outiool
entry, no need for new €

SAVE $20

and get Business Car

PDF Transt
for Wil

BUY TO|

An outstanding altemal

559 $10% roomimovme
paying a premium.

Y FineReade
y 4

BE
sg= ABBYY FineReador

vy

S §49% y
L BuY Tof

ABBYY

Products and Services

Support

The Perfect Setup for

Company

Higher Productivity

Boost efficiency with ABBYY*® PDF Transformer™ 3.0
for just $99%°— SCORE the next full version FREE!

A true win-win for getting more from the PDFs
you need to create, edit and share

PDF Transformer 3.0 is your all-in-one for creating, editing and sharing PDFs. The perfect player when it
comes to boosting both personal and team efficiency, it's yours today for only $59.99. Pius you'll enjoy all
the new features we're packing into the next full version with a FREE upgrade — a true win-win!

Buy now and get a FREE upgrade! Just $59.99 »

Packed with features competitors charge hundreds more for...

PDF Transformer 3.0 converts PDFs into editable Microsoft® Office® formats with a click. Yet it's so
accurate and reliable there's virtually no need to retype information. And, it's guaranteed to be compatible
with all PDF document standards.

With PDF Transformer 3.0 you will enjoy:

« Speed. Create fully searchable PDF files in seconds from fermats like Microsoft Word, Excel
or PowerPoint.

« 100% Adobe compatibility. Adobe Open Library technology assures compatibility with any
PDF Reader.

« Comprehensive security options. Includes password protection, encryption, redaction and more.
« Easy file sharing and archiving. Saves to I1S80-standard PDF and PDF/A.

« e-discovery support. Provides options for bates numbering and customized stamps for
easy tracking.

The program is the best | have ever used for making scanned
PDF documents editable.

~ David Kinzer, January 2012

This prometion is valid for North America, Mexico, Central America, Japan and Taiwan customers only and ends on March 31, 2013,
Discount may be applied toward o more than 5 units of product covered by this promotion per customer. Not for resale. This offer
applies to ABBYY PDF Transformer 8.0 anly. Not redeemable for cash, Offer is non-transferable and subject to change without notice.
For larger volume purchases please call +1.866.463.7689.

©2013 ABBYY. Al rights reserved. ContactUs | Legal | Privacy Policy

82 B B B &
23,2012 Discountmay 10 more than'5 units of product covered by this
for Windows, Fi press for Mas, PDF . Business Card

‘romotian per customer. Not for resale. This offer apples to ABBYY

Edition, ABBYY

Roader, and Scroenshot Reader only. Not Offaris

without nolice. o

I +1,866.463.7689.

| absolutely love PDF
Transformer 3.0. Such
an excellent product.
Thank you!

— David Karfa, December 2012

SEE IT IN ACTION

‘Watch how much easier and
more productive working with

PDFs can be!

[——

~]

4

ABEYYPOF atemr 1.0 s o i st
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Redesign and layout of white papers and case studies

ABBYY ,

Applying Document and Data Capture
Software in the Healthcare Industry

5
&
3

'
2

£

=

By Ralph Gammon — Sponsored by ABBYY USA

Dealing with paperwork more effectively
improves patient care and speeds
billing cycles

&5 ABBYY FlexiCapture

Opportnits or AtomaingCapare i il Cae

Success Story
Electronic Commerce

=

Premier outsource service enables easier
and more affordable ecommerce with ABBYY

ETEE

Faxinating Solutions provides an affordable way to send and receive purchase orders electronically, capturing
data from faxes and converting it to any desired format. But until Faxinating Solutions engaged with ABBYY, inaccurate
OCR and ICR translated into high levels of manual correction. This cut into profit margins and made managing SLAs a
challenge — problems that were eliminated by ABBYY FlexiCapture®

Faxinating

“FlexiCapture is hands-down better than any other
product we've seen or evaluated...we went from
20% accuracy to as high as 95%.”

Steve Ha

About Faxinating

Qalutinne

Success Story
Document Management and Compliance

ABBYY

Lost in tran
Organizations i
ners. But to buil
has offered a hi
the gap betweef
comply with the
Faxinating’s pay|
Combining prop|
from faxed or ef
orders. Butin g
POs needed ext
turnaround time o

Automated solution raises the bar for making
electronic documents available to low-vision users

%M [y =

[/ based PDFs are i with text-to-speech denying visually disabled people access to
h- ded content. ibil-IT this obstacle by cor tir ly PDFs into whose

content is available though adaptive technologies. But OCR is critical to the company’s conversion processes and

accuracy issues meant slow, costly, manual reentry — until Accessibil-IT deployed ABBYY Recognition Server?

Eaccess b I

About Accessibil-IT

Accessibil-ITis the industry leader in

“Our quality of work and turnaround exceeded our
customer’s goals... we couldn’t do it without
Recognition Server.”

Adam Spencer, Head of Document ibility Services, Accessibil-IT

sible to people with print disabilities.
They are committed to making PDF
content easily available to users of
adaptive technologies and ensuring
compliance for al of their customers
These include businesses and govern-
ment agencies that seek to comply with
the fast-growing number of accessibility
regulations. For more information, please
visit www.accessibilit.com.

A world of opportunity just out of reach...

The PDF format is key to content, but law states that

must be equally available to all. Many PDFs are image-based, barring their content to users of
adaptive technologies — which require a text layer to allow for text to speech. “This presents
companies and governments with urgent compliance and human rights issues,” says Adam
Spencer, Head of Document Accessibility Services at Accessibil-IT. “We sought to offer them
aturnkey solution.”

Accessibil-IT uses proprietary technology and third-party OCR software to offer organizations
an easy solution for creating accessible PDFs. Customers simply send them image-only docu-
ments and receive fully accessible and compliant PDFs in return. Highly popular, the service's
global market potential was huge. But low OCR accuracy in the company’s previous software
required lengthy review and manual correction of the text layers in converted PDFs - limiting
the volume Accessibil-IT could handle.

6‘ ABBYY Recognition Server

www.ABBYY.com
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. / Comprehensive, scalable
e Virtualization technologies continue to drive an management for your
Sean Whalen expanding sales opportunity for the IBM System x vi

Bri Man 7 5
el team in North America.
IBM System x Mi

Microsoft | T35
This Virtualization Readiness Kit has been assembled
with the Microsoft OEM group to educate and enable

our extended team on Microsoft server virtualization. iohlichts: ira Vi rt u a I i Z at i O n
: Manager

Leverage this resource to build a demo, set up a lab,

or for your own continued education on Microsoft . mm“w R e a d i n e S S K i t

virtualization technologies.

Regards,
Sean Whalen

Server Virtualization
Optimize your server g multiple
WW&WWWWMMN&MM
maching and fully leverage the power of x64 computing.

Virtualization of Workloads
Inuaase the reliability and flexibility of your server infrastructure by
lizing your

Virtualization Management
G g of physical and virtual IT infrastructure,

increase server utilization, Wwwwﬂmm
across multiple virtualization platforms.

Designed folder and materials for Microsoft/IBM partner program




Windows Server Licensing "I

Reseller Option Kit for System x and BladeCenter

/ Battlebook design—individual cards that are color coded and connected by a ring



Welcome 10 the latest issue of
IBM Data Management magazinel
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Give your

small busine

Every move has to count.

Software optimized for Intel® multi-core processors may help you to get the most out of
Dwatroy BOL Bottienecka your pecpe and your organization. Downigad *Small Business, Big Impact,” the Intel small

7 Rl it ik e s o . Y business strategy eBook, and learn how to:

Enterprise Micro-
Applications

Intel” Software Dispatch

SAP EcoHub

t—claim your
:er Forum

ENTERPRISE MICRO-APPS
WEBINAR SERIES

RING UP THE BENEFITS OF IPHONE APPS

RUNNING SAP

Dear $$Name$$,
Thig & just a reminder that you are n
i i 1): g

ovent wil last approximately 80 ming
answers.

During this in-depth webinar, you'll fi
be used 1o plug SAP content and dat
envirenments whese wsers increasin

This first of two wabinars about micn.

You're competing against giants with plenty of resources.

= Givee your business the technology advantages of a
large company

= Increase capacity without adding stalf

* Reduce IT acquisition and maintenance costs

Make the mest of every cpportunity. Download "Small Business, Big Impact” today!

P o cpmrcr
[Rt——
[y ——— *Legal [ndprmation and Privacy Snkcy |& 2009 Intel Corporation
Mot s i
- it i e s Tt and the Inkel logi o regatered Intel
£ pubnidi stes snd cther countrios, To
prirts e unsubscabe oM this communication, please Chck here.

g

e

-

S —

HTML email newsletter design and hand coding

I n r\rAnqust 3,

SAP EcoHub

ENERGY LEARNED THAT IT IS POSSIBLE WITH SAP
ACTURING INTEGRATION AND INTELLIGENCE

fgy is North America's largest i p refiner and marketer. Since 1957, Valero has
one refinery 1o 16, from 1,000 employees to 22,000, and from USS5 billon in revenues 1o US$120
such rapid growth, h was to get a clear snapshot of the daly

of each of the company's 15 refineries. There were challenges acress the board, including data
gits, disparate Systems, and reporting inconsistencies.

Valero turned to the SAP i ion and

ing operations.
=

id succession and spending less than 60 seconds per plant, managers can get 3 visual snapshot via
hboards of the operational status of each refinery using consistent metrics across the board for all
including process and safety health and envi and inventory data.

to gain visibility into its

ig img in energy
savings for Valero - “to the tune of $560 to 5180 milicn annually,” according 1o Rick Griffin, Vice
Refining Systems, ion T Valero Energy Ci i

Unsubscribe | Contact SAP | Copyright/Trademark | Privacy | Impressum

for more on
e e e n Intel® Software
50% off the SAVE
oper Forum (IDF) in
LISTEN * CONNECT + -24, 2009.
COLLABORATE

3700

Intel* Software Dispatch

by pairing IBM DB2* 9.7
Xeon® platforms.

right combination of server and database platforms can open up new
netionality, and cut IT costs at the same time? According to a new
nternational Technology Group (ITG), which compared migration

orld envi in inds ] f: 9

‘more, the pairing of synergistic technologies in IBM DB2* 9.7 and
ore s delivers i d ROI and a d ic reduction in
(TCO).

Download Cost/| fit Case for IBM DB2 9.7 and Intel

across the company's 15-she fleet of refineries s expected to

Xeon Processor 5500 and 7400 Series-Based Servers to
see how deploying IBM DB2Z 9.7 on the latest-
generation servers based on the Intel Xeon processor
5500 series and 7400 series yields average payback
periods of less than eight months on System x3550
M2= servers, and less than seven months en System
%3850 M2* servers. And that's just the beginning.

This pairing also has the power to cut TCO by more
than half. In fact, the [TG report demonstrates TCO
reductions of 59 percent and 69 percent on the
2-socket and 4-socket systems, respectively—thus
making the already eth ct of idatil
and refreshing servers truly viable.

the savings that result from the combination of power and
lier versions of IBM DB2 are upgraded and migrated to current-
h x servers based on Intel Xeon 5500 and 7400 series processors.

& Software Dispatch.

s awchieck out
8 friend? the library, your profile.
el




JUST FOR

YO

BUSINESS PROCESS

EXPERT COMMUNITY

JOIN NOW BPX.SAP.COM >

power

solutions

Give the gift of

Sunsel

12 Issues for $21

Anytime.
Anywhere.

Anybody.

e » Metworking. Simplified.
BETGER

Banner ad design

v Sunsel

\‘hil.\ﬁq
b %
-— A

ARM Developers’
Conference

Oct19-21
Come see
Synopsys
i. jactso{:
INaness”

Holid ay
Svrvival Kit
only $2.00/sheet
ORDERNOW and
get a FREE gift!

makes

Post these
removable
stickers
everywhere!/
o qgift tags,

@ stocking stuffers,
o crazy kids...

wireless
networking
easy

i actsofkindness_com

IN A SINGLE, LEAN
COMPOSITION
ENVIRONMENT

UNLOCK THE
POWER OF
VIRTUALIZATION

Watch the Webcast
to learn more

Intel®
Software

Assessment

Analyze software
performance in

30 seconds!

SEARCHABLE.
ECO-FRIENDLY.

. _ DELL POWER
“*} 'SOLUTIONS
DIGITAL
EDITION

PREVIEW HERE P
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Protection
starts with
people.
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Blackhat 2019

The booth design was created by the art director and
handed off to me as an 8.5 x 11 illustrator file for final
production.

1.1 sourced the high res images. Outlined the illustrator
text and set up the files at 50% the final size with a 2.5”
bleed (to be printed at 200%).

2. After resizing - | converted the illustrator blends to
300dpi jpg files and added a slight blur so when up-
sized the blend would print smoothly.

Note: Because each printer has slightly different
requirements | always request the printer’s specs before
starting a job.

As a companion piece for this project | designed the
meeting room artwork which included 4 panels using their
main image and bullet points.
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S— Smarter Cybersecurity®
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HIMSS-2019

| created the design based off of the booth specs following
the companies branding guidelines.

Saeceanies.

s,
prnsen, S

,m'{ f ECTTHER i, 1. They supplied all the copy they wanted to include—I
L : chose and modified the images, laid out the text and set
up the final print files.

i

2.1 sourced the high res images. Outlined the illustrator
text and set up the files at 50% the final size with a
2.5” bleed (to be printed at 200%) following the printers
specs.

SH
HEALTHCARE | THER DATA,
1$ EVOLVING. _ TN

Soare cyber attackers.

PROTECTION STARTS
WITH PEOPLE.




Prize sheet

SCRATGHER PRIZES

ne p sis. Limited to quanti

LEVEL1

* Apple Watch
» Bose Home Speaker 500 with Alexa voice control built-in, black

* Bose QuietComfort 35 (Series Il) Wireless Headphones, noise cancelling,
with Alexa voice control

* Oculus Go Standalone Virtual Reality Headset — 64GB
* Flyington Drone

LEVEL2 LEVEL3

* North Face Backpack * Wireless Charger Power Bank
* Messenger Bag * Whiskey Rocks

LEVEL4 LEVELS

* $10 Starbucks Gift Card * $5 Starbucks Gift Card

* Neoskin Journal +2in 1 Charging Keychain
« Stainless Steel Water Bottle * Hand Sanitzer

* Notebook * RuMe Tote

rih Hall of

proofpoint

2x2 Invite Card handed out at show

proofpoint.

CUSTOMER NETWORKING RECEPTION
Tuesday, March 5, 2019
3:00 pm - 5:00 pm

% Bg LOCATION:

“S" B Restaurant and Bar
Above Moscone Center North
overlooking Yerba Buena Gardens

RSA-2019

The art director designed the booth and | designed and
produced several misc partner assets & handouts

5x7 double-sided Prize scratcher cards

SCRATGH AND WIN!

PRIZES INCLUDE:

Stop by the Proofpoint BOOTH #5977 to find out what you've won!

* Apple Watch
* Oculus VR Headset
* Bose QC 35 Il Headphones

* Messenger Bags
* Gift Cards
...and more! SCRATCH HERE

proofpoint.

36X80 Luncheon directional banner

proofpoint.

Welcomes our
special guesfs fo
B Restaurant
on level 2



SKO-2019-Digital Agenda

skoz0is GAME CHA
proofpoin n ‘

Skt TUESDAY - JANUARY 15™

proofpoint. [ arsai st | designed the digital agenda based off of
oF gy T the venue specs - dimensions: 1080x1781
800 AM Changing he Game In 2019 Blake Salle SCro”ing Signage

9:00 AM CEO Insights Gary Steele

s K U 9:45 AM Break

10:15 AM Teling the People-Centric Story Ryan Kalember

10:45 AM Changing the Game with Plays

and Bundles Ryan Kalember and Ashan Willy

LUNGH AND TEGH ZONE
B:30-8:30/

BREAKOUTS FROM 115-2:15 PM

Steve Nossatt, Rich Davs, Great America Meeting
Keven Mabey Room 1/2

Mark Guntrip, Mike Picard,
Jodie Mallinson

Commercial Solutions

Commercial Plays Exhibit Hall B

Commercial Mimecast Brady Hall. Paul Williams Exhibit Hall A2

Jim Cox, Adenike (Nikki) Cosgrove,

Field Solutions Nate Chessin

Mesting Room 203/204

Field Solutions Curtis Wray, Ashan Willy, O'Brien Exhibit Hall A3
Amie Lopez, Brandon Warren,
Neal Shaver

Jason Ford, Catherine Hwang,
Chris Danyo

Carl Helle, Jenn Cheng. Great America Meeting
Craig Huitema Room 8

Tield Microsoft Great America Ballroom J

Field Microsofl Meeling Roorn 209/210

Field Plays

BREAKOUTS FROM 2:45-3:45 PM

e o Mark Gunrip, Mike Picard, Great America Meefing
QUeC v Jodie Mattinson Moom 1/2

Commercial Mimecast Brady Hall, Paul Williams Exhibit Hall B

Steve Dossett, Rich Davis,

Kever Matey Exhibit Hall A2

Commercial Solutions
Carl Helle, Jenn Cheng,

Field Plays Craig Huitema

Mesting Room 203/204
Werner Thalmeler , Ryan Kalember,
Gerard

Jim Cox, Adenike (Nikid) Cosgrove,
Nate Chessin

Ficld Plays Exhibit Hall A3

Teld Solutions Great America Ballroom J

Field Solutions Curtis Wray, Ashan Willy, Jen O'Brien  Meeting Room 209/210

Jason Ford, Catherine Hwang, Great America Meeting

Field Microsoft Chris Danyo Room 3

BREAK

BREAKOUTS FROM 4:15-5:15PM

Great America Meeting

Commercial Mimecast Brady Hall, Paul Wiliams Room 172

5 § Steve Nossatt, Rich Davis,
Commercial Solutions Kevon Maboy Exhibit Hall B
Mark Guntrip, Mike Picard,

Jodie Mallinson Exhibit Hall A2

Commercial Plays
Amie Lopez, Brandon Warren,

Field Microsoft Neal Shaver

Meeting Room 203/204
Jason Ford, Calherine Hwang,
Chris Danyo

Carl Helle, Jenn Cheng,
Craig Huitema

Field Microsoft Exhibit Hall A3

Ficld Plays Great America Ballroom J

Werner Thalmeier , Ryan Kalember,
Gerard

Jim Cox, Adenike (Nikii) Cosarove,  Great America Meeting
Nate Chessin Room 3

Tield Plays Mesting Room 209/210

Commercil

Field Solutions
Competit

Mimecast 515PM TECH ZONE
6:30PM 'WELCOME DINNER AT SANTA CLARA CONVENTION CENTER
EFD

Security A

NOT SURE WHAT'S HAPPENING TODAY AT SKO 20197

Archiving,
to reach g

Get the full schedule by downloading the
conference app for android and iOS

SHARE YOUR THROUGHTS ON SKO 2019

Simply click on the session you're attending and
scroll down to take a simple two-question survey




2016 Japanese Booth Design

| designed and produced this booth that was printed in Japan

Wy

UKD




2014 Rainmaker’s 10x10 booth

| designed and produced all of the assets for this booth including the company logo, a landing page and email campaign.

(SEE PAGE 8 for email and landing page)

"1y Rainmaker
systems.

@ Rainmaker
systems.

This is the actual printed piece
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Proofpoint Solution Framework — 10k Feet View
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Data Discover
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proofpoint.
SALES ENABLEMENT

- THE IMPORTANCE
OF CHANNEL

AGENDA

Presentations

| have create templates for clients in the past it's more
common to have the client supply their corporate template
with a presentation created by an inhouse team for clean up.

The example to the left—top was supplied by the client and
below it the finished slide. Note the images next to the title
are jump links to specific sections in the presentation.

A template that | designed based on the clients branding
for an internal group.

Presenter Info Goes Here . . L .
@ Lorem ipsum dolor sit amet consectetur adipiscing elit

Module: Q Lorem ipsum dolor consectetur adipiscing elit

Strength in Partnership

@ Lorem ipsum sit amet consectetur adipiscing elit

I Lorem i
@ MollerGruppen

) sanco o PoRTUGAL % Lorem i

PICTURE RIGHT

= First-Level Body Text, Arial Regular, 20 pt.
= Second-Level Bullet, Arial Regular, 18 pt.
- Third-Level Bullet, Arial Regular, 16 pt.

1 27 TAKEO - Third-Level Bullet, Arial Regular, 16 pt.

= First-Level Body Text, Arial Regular, 20 pt.

$1 3 9 M A = Second-Level Bullet, Arial Regular, 18 pt.
L - Third-Level Bullet, Arial Regular, 16 pt.

- Third-Level Bullet, Arial Regular, 16 pt.

= First-Level Body Text, Arial Regular, 20 pt.
= Second-Level Bullet, Arial Regular, 18 pt.
~ Third-Level Bullet, Arial Regular, 16 pt.
- Third-Level Bullet, Arial Regular, 16 pt.

THIS IS THE TITLE

a4 gEA (3
60% $100 1.1M

Lorem ipsum is a pseudo-Latin text used in web design,
typography, layout, and printing in place of English to emphasise
design elements over content. It's also called placeholder (or filler)
text. It's a convenient tool for mock-ups. It helps to outline the
visual elements of a document or presentation.



proofpoint.

proofpoint.

AEEER

S Security Team

Email Security, Why it Matters

There were well over 100,000 mobile
phones and tablets from different hardware m
vendors with different operating systems and .
versions of the OS that need to be protected w/

©2017 Proofpoint, Inc.

©2017 Proofpoint, Inc.

©2017 Proofpoint Ic.

Animated presentation with voice over

| used several stock illustrations to create this MP4/presen-
tation working from the customers hand drawn storyboard
with their inhouse audio/video person.

| designed/created each side to match up the movements
and transitions in Powerpont with the voiceover they

supplied.

View .mp4 here: interlacedesign.com/training-video.mp4

Private Sector Dark Web,

proofpoint. 10 ©2017 Proofo, inc.

proofpoint. 1 02017 Proopom ne

proofpoint.


http://interlacedesign.com/training-video.mp4



