
MARGIE L. PRESTON 
Senior Graphic Designer / Print and Web 

2122 Paseo Del Oro, San Jose, CA 95124 

408.891.5859 | margie.preston@usa.com | Linkedin 

 

 

EXPERIENCE 
 

SEPTEMBER 2020—CURRENT 

Experis/Manpower  

Contract: Cisco – Senior Graphic Designer, Print and Web 

• Implemented set up and use of Flexitive for banner creations. Trained vendors on application and internal process. 

• Graphic design/production for multilingual paid media (banner ads) and social media animated banners using illustrator, 

photoshop and Flexitive  

• Report design and layout including wireframes for web version and gateway page 

• Tradeshow booth and asset design 

• Misc. print project production 

 

JULY 2019—JANUARY 2020 

Envision Technology Marketing Group 

Contract: Proofpoint – Senior Graphic Designer, Print and Web 

• Graphic design/production for a variety of projects including data sheets, case studies, solution briefs, ebooks, 

infographics, Powerpoints, banner ads, and tradeshow giveaways and signage.  

• Design and hand-code guided HTML email and landing page templates for marketing use in the Marketo marketing 

automation tool. 

• Design new look for learning management system and all icons and asserts 

• Create Ceros animated landing pages 

 

APRIL 2016—July 2019 

iWork Global, Campbell, CA 95008 

Contract: Poofpoint – Senior Graphic Designer, Print and Web 

• Graphic production of data sheets, case studies, solution briefs, ebooks, Powerpoint 

• Design and code responsive HTML email and guided landing page templates in Marketo 

• Design infographics and tradeshow booth graphics 

Claudis Cloud – Senior Web Designer 

• Implemented redesign of the ViewCentral Learning management System user interface—editing the application’s HTML 

and CSS following the new design supplied by CallidusCloud (within my own sandbox) 

 

MAY 2016—DECEMBER 2016  

TDA Group, Redwood City, CA 

Contract: Senior Graphic Designer, Print and Web 

• Design, production and development of IBM web pages adhering to IBM’s v18 design guidelines 

• Designed IBM infographics 

• IBM eBook and datasheet production 

 

JULY 2013—APRIL 2016 

Rainmaker Systems and ViewCentral, Campbell, CA 

Senior Graphic Designer / Creative Services and Web Manager  

• Redesigned and maintained the Rainmaker corporate branding, literature and website 

• Managed/art directed design contractors and print vendors 

• Designed and produced promotional landing pages and emails for drip campaigns in Marketo 

• Designed and produced subscription programs for HP including multiple landing pages, emails, survey, & response email 

• Maintained SEO—optimized web pages and pdfs for Google Analytics 

• Maintained monthly Google Analytics and Google Adwords reports 

• Worked closely marketing, sales and engineering 

• Designed and produced all print materials including product briefs, data sheets, white papers, presentations, infographics 

and tradeshow booth graphics 

• ViewCentral—designed and implemented customer branded sites in the ViewCentral LMS product 

mailto:margie.preston@usa.com?subject=Contact%20from%20Resume
https://www.linkedin.com/in/margiepreston


• Redesigned ViewCentral LMS product in 2014 by going into the product .asp pages and coding html and CSS around  

the functionality 

• Redesigned and maintained ViewCentral website, literature, Google Analytics, Adwords and pay-per-click campaigns 

• ViewCentral—maintained social media sites, some copy writing and editing 

 

APRIL 2011—JULY 2013 

ABBYY USA, Milpitas, CA 

Web Manager and Senior Graphic Designer 

• Development and project management of the regional websites 

• Designed and produced print and marketing collateral in multiple languages 

• Designed product packaging and user guides 

• Monitor SEO and Adwords campaigns 

• Helped select and implement Hubspot marketing automation tool 

• Designed and developed HTML email and landing page templates and set up campaigns in Hubspot 

• Managed/art directed design contractors and an employee 

• Worked closely with marketing and sales 

 

FEBRUARY 2006—APRIL 2011 

TDA Group, Mountain View, CA 

Senior Graphic Web and Print Designer 

• Set up hosting, designed and maintained company website 

• Maintained SEO using Google Analytics 

• Designed and produced brochures, datasheets, white papers, case studies, Powerpoints, and custom illustrations for 

TDA’s customers which included Intel, IBM, Dell, Brocade, SAP and more 

• Designed and produced web-based projects that include working with the Dell IA team to redesign the medium to large 

business site section, created wireframes, web site designs, HTML emails and newsletters, web banners, landing pages, 

maintained quarterly online magazine for IBM working in customers CMS 

• Developed, scripted and taught a Powerpoint training course at customer location 

• Worked closely with printer vendors and other team members 

 

JANUARY 1996—FEBRUARY 2007 

Interlace Design, Campbell, CA 

Owner/Senior Graphic Web and Print Designer 

• Self-employed for over 10 years working on a wide variety of projects 

• Designed, developed and maintained web and intranet sites for multiple companies 

• Designed and produced all types of literature for multiple companies 

• Designed trade show booths, signage and give-aways 

• Designed corporate ID, literature, website and packaging for Audible Magic 

• Designed the DAC floorplan map for 2006 that included external landscaping, city sites, Disneyland, hotels, etc. for Novitas 

• Designed the Silicon Valley Logo maps for 2005 and 2006 for Novitas 

• Created promotional banner ads, HTML emails and online subscription pages for Sunset Magazine 

• Produced product simulations in HTML and Powerpoints for digital tradeshow kiosks for Flowpoint 

• Designed and delivered assets for 4 of SGI’s online software products—worked with engineers to improve usability 

• Worked on-site as senior graphic design for Synopsys on multiple projects including graphic design and production of 

banner ads, datasheets, newsletter, print ads, tradeshow signage, booth graphics and promotion pieces 

• Hired contractors as needed and worked closely with print vendors 

• Created Powerpoint template designs for multiple tradeshows for Sony 

 
 
EDUCATION 
Certified in graphic design/production through UC Santa Cruz Extension 1996 

Over 20 years of experience in both print and web graphic design and production 

 

SOFTWARE 
Adobe Cloud: Adobe InDesign, Adobe Photoshop, Adobe Illustrator, Adobe Dreamweaver, Adobe Acrobat, Adobe After Effects, 

Microsoft Word, Microsoft PowerPoint, Microsoft Excel, Marketing Automation Tools: Marketo and Hubspot; Hand-code HTML5 and 

CSS3; Online aps: For banner and social media: Bannersnack and Flexitive; For animated SVGs: SVGator; For animated 

infographics: Ceros.com 





lnfographic design for Proofpoint and IBM 
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CHARACTERISTICS 

Across all domains 

1UDREPORTl2019 

tmmlllll 

Buta number olthese sharedlP addressesa<e also likelycontrolled 
i:,,,·parnnggoups."Thesecanrepresent a threat(See thesection 
"PARKED DOMAINS" on page 17 lor more on this trend.) 

Because so manydomainsuse shared lPaddresses(oftenfor 
iasons). 0011demning or validating a domain based on 

biecan be impossible. One fraudulent domain using 
;s does not necessarily mean that all cther domains 

xlress arefraudulent.Oetermining the trustworthiness 
equires a broader analysis 

e Domains Database leverages multiple WHOIS data sources. Proofpoint email visibility and other proprietary Proofpojnt 
reate the most ocmpreherisive and aco.,rate record of global domains daily Unless indicated, all data represents the 
,nua,y 1, 2018 and December 31,  2018 Addaionally. the domain ·created date' is not atways available in WHOIS 1eoords. 

le domains, TLDs or registrars may not be accounted for in sections ,elated to 2018 registrations. To identity registrars. 

hMXrecords useMXservers to send and/or,eceive 
incmnersmayhost suchservers themsel\/es oruse 
11s,frequenttyoffered byhosting providers.Atypical 
belweenoneandfi.reMXservers.Figure5 andTabfe 1 

1akdown of MX servers across domains with MX 
tlhatNo.19on thelistof sharedMXservers doesnot 
etuaf server. indicating that the domain can not receive 

rs using sharedMXserversare moreliketytouse 
ers used IANA identification numbers. which are not always available in WHOIS responses 

nuses a hightyscalabledetection system 
�ze over 350 million domains--virtualty all 
et>-in the Proofpoint Active Domain Database 
1Sus identitydomain trends on a globaland 

IONS 
,rse grew-substantialtyin2018New-registrations 
expirations,drops and deletes. O n a montir 
rowth ebbed and flowed. These changes reflect 
e of the domain market. continuousty fluctuating 

TotalActivelONs 

11• 

New Registrations Outpace Expirations 

� 189,032 
Average number of domains registered each day in 2018 

e 159,124 
Average daity number of domains dopped, deleted or 
aflowed to expjre in2018 

Newly Registered Domains 

.. 

s than those us1ng self-hostedMXservers. 

edMXServersUsedbyOomams 

Ireserver.net 
jle.com 
itrar-servers.com 
jlemail.com 
)Ok.com 
lenserver.de 

b�
t 

I1.com 

11. 123-reg.co.uk 
12.rzone.de 
13.1and1.CO.uk 
14. ctmail.com 
15. mailspamprotection.com 
16. hostedemail.com 
17 . gandi.net 
18. qq.com 
19.localhost. 
20. zoho.com 

Tvoe ofMXServerUsedbyOomains 

Figure5 

Figurel.�totalnumb!trotclorna1nsiocrea•� 
by11,i;t;,etwttn01an<104 

Figure3.N!!Wclornamr�•uanon,fluctuottd 
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FRAUDULENT DOMAINS AND SECURITY CERTIFICATES REGISTRARS PROFILE □FA FAST-GROWING TL□ 

Websites with a security certificate start with "HTTPS• rather thar, 
"HTTP• arld feature some type of padlock icon, depending or, the 
web browser 

Notlong ago.securityawarenesstrair,ing taught users to look tor 
the padlock symbol at the begir1nir1g of a URL to ensure a website 
was safe. But a securitycertificate doesnotmeanthesitehas 
beer1 validated as trus1edorlegitimate.lt on1ysignifies thatthedala 
transmit led between the user's browser and the site is encrypted 
and thirdpartiesca,,not intercep1andread the ir1formation inrealtime 

Our research found that cyber criminals 
use security certificates in 

l=IJ 26nl. of their 
Efil 70 domains 

Securitvcertificatesincreased 

27% ove, the course of 2018 from 
iustover12% to more than 

Our research foundlhateybercriminalsusesecurilycertificates 
in 26%of their fraudulen1domains. This finding is especially 
concerningbecause allthoseyears of"trust thepadlock"training 
haveled manyinternetusersto perceive thesesitesas legitimate 

r • 

A domain-name regislrat manages the registration ol domain names 

and must be accredited by a generic top-level-domain (gTLD) 
registry or a country-code top-level-domain (ccTLD) registry 
� ,__, ___ -·-• ,__ �-•---"'--''-•the Internet Corporation for 
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Acrossthefraudu lentdomainsregistered in2018 

95% resolve to an IP address 

94% have an HTTP response 

16% have an MX record 

26% have a security certificate 

We classify domains as fraudulent using a ptopriatary dassification 
engine that ana3/zes domain records, website conterit. email activity. 
reputationand otherdynamic factors 

Frau<i.Jler1t domains resolve to IP addresses and have HTTP 
respor,ses at a much higher ,atethandomains overall.Theyare 
also more�kelyto havea securitycertificale 

TL□ TRENDS 
Fig.ire 10 shows the top TLOs used in fraudulent domain registrations 
Researcht,,,SpamhausrecentlyhighlightedseverafTLDs as"shady.' 
basedon thepercentage of websites with specificTLDsconducting 
spam operations I Several of these ·shady" TLDs appear in the list 
of top TLDs for fraudulent domair, registrations as well 

Most domains are registered by businesses and individuals tor For example, •■· is No. 2. ·_men· is No. 19, and• work" is No. 50 
legfrnate purposes.Butfrar.x!stersaJsoregister millionsof domains Butlhreat aClorsare using more"innocuous·TLDs than"shady" 
each year These indl.defraudutent clornans used to launch phishing TLDs. This includes several European country code TLDs. I n  
attack.s.lookalike or·1yposquatting"domainsthat capitali2aon 
unintentional traffic intended for other sites,and domains usedlosell 
knockoff goods o, scam Ct.Jstomers. In addition to registering new 
domainsfor frauduleritpurposes.fraudstersoftenexpfoitexisting 
legitimate domains. Points of transition in a legitimate domain"s 
lffecyde,in dudingexpiration and deletion.preser1lan opportuni1y 
for fraudstarsto take over. often undatected.Businessesacross 
industriesare undermined by traudulentdomains 

Between 01 and 04. our data indicates that 11 n£.registrationsof fraudulent domainsrose 70

ToollOsRegisteredbyMonth 

the wake 01 GDPR. some of the European country code TLDs 
were the first to redact WHOIS information, which may have made 
them attractive to fraudsters 

Because thesuccessof fraudulent domains dependson trick.ing 
poopfe.hiding in plain sightcan prove eftective As with suspicious 
IP addresses. this ambiguity makes identifying fraudulent domains 
diffiCt.Jltbasedon one factoralone 

ToollOsforfraudulentOomams 
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For many of the fastest.growing TLDs, growth in new registrations 
correlatedwithan increase in regist,arsoftering thoseTLDs.For 
example, monthty registrations of ·.services· increased from 
123 to 4,911 between January and December During the same 
period. the number of registrars selling ·· .services" domains more 
thandoubledfrom2-4to55. The cheapestprice!ortheTLD 
also fell from nearty $8 to less than $2 during this time. A similar 
pattern occurs for many of the fastest-growing TLDs 

Aegislrarsfor".services" 

Jan Feb Mar Apr May Jun .UI Aug Sep Oct Nov Dec 

Registrationsfor".services" 

Jan Feb Mar Apr May .Un Jul Aug Sep Oct Nov Dec 

FiguN!IO 

Report production project following 

branding guidelines. 



Logo and landing page design 
wireframe for Proofpoint’s LMS



Design, coded and set up website for HP renewals 
campaign run by Rainmaker. Included setting up 
external URL, website and Marketo drip campaign.



Designed materials for a marketing campaign that included USB cards distributed at a tradeshow to drive traffic to the landing page. Project 
included 8x10' booth graphics, landing page, email campaign and USB card containing PDF datasheets.

Booth graphics

Email

Landing 
page and 
USB card



Designed and coded these retail landing pages and emails.



www.ABBYY.com

Success Story

Lost in translation… 
Organizations increasingly demand electronic document interchange (EDI) from trading part-
ners. But to build and maintain an EDI solution can be expensive. And since 1991, Faxinating 
has offered a highly cost-effective alternative, as founder Steve Hatajlo describes: “We bridge 
the gap between customers and suppliers by translating data in any form into file formats that 
comply with their needs.”

Faxinating’s pay-as-you-go service costs far less than in-house solutions – pennies on the dollar. 
Combining proprietary technology with third-party OCR and ICR, it extracts and processes data 
from faxed or emailed documents – and became enormously popular for managing purchase 
orders. But in spite of this, Faxinating Solutions was stymied. Low data capture accuracy meant 
POs needed extensive verification and high levels of manual revision – translating into long 
turnaround times, lost profit and less capacity for taking on new business.

Faxinating Solutions provides an affordable way to send and receive purchase orders electronically, capturing 
data from faxes and converting it to any desired format. But until Faxinating Solutions engaged with ABBYY, inaccurate 
OCR and ICR translated into high levels of manual correction. This cut into profit margins and made managing SLAs a 
challenge – problems that were eliminated by ABBYY FlexiCapture®.

Electronic Commerce

“ FlexiCapture is hands-down better than any other 
product we’ve seen or evaluated…we went from  
20% accuracy to as high as 95%.”

Steve Hatajlo, Founder, Faxinating Solutions

Premier outsource service enables easier 
and more affordable ecommerce with ABBYY

About Faxinating 
Solutions 
Faxinating is a premier electronic 
commerce enabler. Its data extraction 
and conversion services enable 
companies of all sizes to replace 
paper processes with electronic data 
interchange – giving everyone from 
family businesses to the Fortune 
500 the power to communicate more 
efficiently and profitably with trading 
partners. For more information, please 
visit www.faxinatingsolutions.com

www.ABBYY.com

Success Story
Document Management and Compliance

Automated solution raises the bar for making 
electronic documents available to low-vision users

Image-based PDFs are incompatible with text-to-speech technology, denying visually disabled people access to 
much-needed content. Accessibil-IT eliminates this obstacle by converting image-only PDFs into documents whose 
content is available though adaptive technologies. But OCR is critical to the company’s conversion processes and 
accuracy issues meant slow, costly, manual reentry – until Accessibil-IT deployed ABBYY Recognition Server®.  

A world of opportunity just out of reach… 
The PDF format is key to distributing content, but international law states that information 
must be equally available to all. Many PDFs are image-based, barring their content to users of 
adaptive technologies – which require a text layer to allow for text to speech. “This presents 
companies and governments with urgent compliance and human rights issues,” says Adam 
Spencer, Head of Document Accessibility Services at Accessibil-IT. “We sought to offer them 
a turnkey solution.”

Accessibil-IT uses proprietary technology and third-party OCR software to offer organizations 
an easy solution for creating accessible PDFs. Customers simply send them image-only docu-
ments and receive fully accessible and compliant PDFs in return. Highly popular, the service’s 
global market potential was huge. But low OCR accuracy in the company’s previous software 
required lengthy review and manual correction of the text layers in converted PDFs – limiting 
the volume Accessibil-IT could handle.

About Accessibil-IT 
Accessibil-IT is the industry leader in 
making electronic documents acces-
sible to people with print disabilities. 
They are committed to making PDF 
content easily available to users of 
adaptive technologies and ensuring 
compliance for all of their customers. 
These include businesses and govern-
ment agencies that seek to comply with 
the fast-growing number of accessibility 
regulations. For more information, please 
visit www.accessibilit.com.

“ Our quality of work and turnaround exceeded our 
customer’s goals… we couldn’t do it without 
Recognition Server.”

Adam Spencer, Head of Document Accessibility Services, Accessibil-IT

Redesign and layout of white papers and case studies



Designed folder and materials for Microsoft/IBM partner program



Battlebook design—individual cards that are color coded and connected by a ring 



HTML email newsletter design and hand coding





Margie Preston 

408-891-5859 

TRADESHOW     
      SAMPLES



Blackhat 2019

The booth design was created by the art director and 
handed off to me as an 8.5 x 11 illustrator file for final 
production. 

1. I sourced the high res images. Outlined the illustrator
text and set up the files at 50% the final size with a 2.5”
bleed (to be printed at 200%).

2. After resizing - I converted the illustrator blends to
300dpi jpg files and added a slight blur so when up-
sized the blend would print smoothly.

Note: Because each printer has slightly different 
requirements I always request the printer’s specs before 
starting a job.

As a companion piece for this project I designed the 
meeting room artwork which included 4 panels using their 
main image and bullet points.



HIMSS-2019

I created the design based off of the booth specs following 
the companies branding guidelines.

1. They supplied all the copy they wanted to include—I 
chose and modified the images, laid out the text and set 
up the final print files.

2. I sourced the high res images. Outlined the illustrator 
text and set up the files at 50% the final size with a 
2.5” bleed (to be printed at 200%) following the printers 
specs.



RSA-2019

The art director designed the booth and I designed and 
produced several misc partner assets & handouts

Prize sheet

5x7 double-sided Prize scratcher cards

2x2 Invite Card handed out at show

36X80 Luncheon directional banner

Pedi-Cab artwork

48X24 Window Stickers at the Networking Lunch

Welcomes our  
special guests to 

B Restaurant 
on level 2



36X80 Luncheon directional banner

SKO-2019-Digital Agenda

I designed the digital agenda based off of 
the venue specs - dimensions: 1080x1781 
scrolling signage



2016 Japanese Booth Design

I designed and produced this booth that was printed in Japan



2014 Rainmaker’s 10x10 booth

I designed and produced all of the assets for this booth including the company logo, a landing page and email campaign.
(SEE PAGE 8 for email and landing page)

This is the actual printed piece 



Margie Preston 

408-891-5859 

PRESENTATION     
SAMPLES



Presentations

I have create templates for clients in the past it’s more 
common to have the client supply their corporate template 
with a presentation created by an inhouse team for clean up.

The example to the left—top was supplied by the client and 
below it the finished slide. Note the images next to the title 
are jump links to specific sections in the presentation.

A template that I designed based on the clients branding 
for an internal group.



Animated presentation with voice over

I used several stock illustrations to create this MP4/presen-
tation working from the customers hand drawn storyboard 
with their inhouse audio/video person.

I designed/created each side to match up the movements 
and transitions in Powerpont with the voiceover they 
supplied.

View .mp4 here: interlacedesign.com/training-video.mp4

http://interlacedesign.com/training-video.mp4



